
Why Doctor Ben Who?   
Why consider this new direction? Why now?
For a business-minded organisation, these questions 
are perfectly logical, totally pragmatic, and very much 
profitability-centered — in fact, they’re the very sort of queries 
that Ben Franklin himself might ask, if he were considering 
taking on this project at his own publishing house. 

So, just think about this…
Marrying the story of Doctor Who with a tale featuring the perennially popular historical figure 
Benjamin Franklin makes perfect sense, in terms of synergistic potential alone. One universe of 
fans is a natural fit for the other! Bringing them both together, via one book and/or movie, would 
exponentially expand the market for spin-off products and merchandise in a way that takes the initial 
concept well beyond a simple story idea… “galaxies beyond,” as The Doctor might say.

Doctor Who is the BBC’s biggest-selling TV show internationally – it earned £308m in revenue 
according to a report in 2011. https://www.theguardian.com/media/2011/jul/12/doctor-who-bbc-worldwide

Doctor Who has been called a “cash cow”…   https://www.ft.com/content/0b21796e-5386-11e3-9250-
00144feabdc0 

The Doctor Who video “Web of Fear” broke sales records in 2014 – Approximately 15,000 copies 
were sold in its first week of sales in the UK
http://merchandise.thedoctorwhosite.co.uk/web-of-fear-breaks-classic-dvd-sales-record/   

The Doctor’s 77 million fans worldwide (2015 figures) in India, China, the U.S., Australia, and 
large parts of Europe, have been responsible for a booming business in merchandise, games, 
and streaming services (an estimated £1 billion in sales!), making it BBC Worldwide’s best-
selling show (March 2015).

Sales of Doctor Who action figures hit 12 million recently — the most successful licensed action 
figure range after Star Wars.  There are now “82 licensees across the world selling 50 categories 
of Doctor Who merchandise ranging from T-shirts and toys to a TARDIS speaker system and 
espresso cups in 33 territories,” says Jason Easy, senior licensing manager, BBC Worldwide. 
http://www.business-standard.com/article/beyond-business/who-is-doctor-who-115101600411_1.html 

While there aren’t comparable recent statistics available for Benjamin Franklin merchandise 
(not to mention the hundreds of books, articles, and TV shows featuring Ben over the years), 
one can only imagine that the cumulative totals of Franklin sales more than likely dwarfs that 
of The Doctor, only because of the approximately 250-year head start!

      But, even more than the financial attractiveness of this scenario, picture the enormous 
possibilities this offers the BBC in terms of enlarging upon an already healthy fan base in 
the United States. Pairing The Doctor with an American folk hero like Benjamin Franklin 
doesn’t cost… it PAYS!


